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Newspaper Advertising Revenue
Adjusted for Inflation, 1950 to 2012
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Checking Mailboxes

Americans are sending one-third less
mail than a decade ago, but the share S
of junk mail is on the rise. E:‘ D
First-class mail volume, Total percentage of all mail
in billions of pieces of mail attributed to direct mail
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Sources: U.S. Postal Service (volume); Direct Marketing Association (direct mail)






Millennials and Gen Z

%{% Pew Research Center

RESEARCH TOPICS ~ ALL PUBLICATIONS METHODS SHORT READS

Home > Research Topics > Politics & Policy > Trust, Facts & Democracy

AUGUST 6, 2019 Oy D&

Young Americans are less trusting of
other people - and key institutions -
than their elders

BY JOHN GRAMLICH

Americans believe trust has declined in their country, whether it involves their fellow
citizens’ faith in each other or their confidence in the federal government, according to a
wide-ranging new Pew Research Center survey. And adults ages 18 to 29 stand out for

their comparatively low levels of trust in a number of these areas.

Around three-quarters (73%) of U.S. adults under 30 believe people “just look out for
themselves” most of the time. A similar share (71%) say most people “would try to take
advantage of you if they got a chance,” and six-in-ten say most people “can’t be trusted.”
Across all three of these questions, adults under 30 are significantly more likely than their
older counterparts to take a pessimistic view of their fellow Americans.



What is Content Marketing?



Definition of Content Marketing

“ Content marketing is a marketing technique of
creating and distributing valuable, relevant and
consistent content to attract and acquire a
clearly defined audience — with the objective of
driving profitable customer action.”



Engagement Pyramid
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Content

Marketing

Creates and curates relevant
and valuable content

Intends to change or
enhance customer behavior

Is ongoing process

Is owning media, not renting
it
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TR ORY 'OF

CONTENT

RISE OF THE NEW MARKEITING




How a lot of organizations think content

marketing works

People donate
We make or join. We get

Peopleclick. donations and

members.

content.




How Content Marketing Really Works:

We make
content.

Maybe people
see more content
you make. Visit
again.

People click.

You build trust,
relationships
with people.

If people like
content, they
remember.

When people
need
membership
benefits they
come back.




Fundamental Elements of Content
Marketing

Comprehensive Approach for the
Digital Age

M Strategy
m Content
w Distribution

M Analytics




What Goes Into a Content
Marketing Plan?



=  Content Audit * Recommended

Elements » Local Government’s Content and Social
Mission Media Channels,
Of CO nte nt «  Goals and Objectives Dashboards and
. . Infrastructure
M d rke“ ng Key Messages e Recommended
=  Audience Prioritization Content Tips and
P I a n Tactics

* Social Media Policy
Recommendations

e Establishment of
Content Ideation
Process




Content Audit
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Local Government’s Mission



Mission

* Constituent Prioritization of Services
— Public Safety
— Transportation/Road Maintenance
— Judicial Services
— Development Services
— Senior Services
— Animal Services
— General Services



Goals and Objectives for Content
Marketing Program



Goal & Objective Setting
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Goals and Objectives

— Inform and educate citizens about local
government services and deliverables

— Customer Service/311 system: Serve as listening
post for resident’s concerns and respond in
punctual manner

— Promote city as the leader in the region to attract
economic development interests and outpace
competitors



Key Messages



Messages Aligned with Unique Selling
Points

Fiscal Environmental
responsibility Stewardship

Economic Quality of Life Transparency

Growth and Openness




Audience Prioritization



Key Audiences

Soccer Moms
and Ballet
DET S

C-level Small Business
Executives Owners

Builders and Neigborhood
Commercial Civic Leaders
Developers and Activists




Local Government’s “Buying
Cycle”






Local Government Marketing
Best Practices
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Content



B2B Content Marketing Usage (by Tactic)

Articles 79%
Social Media (other than blogs) 74%
Blogs 65%
eNewsletters 63%

Case Studies

In-Person Events 56%

Videos 52%

White Papers 51%

Webinars/Webcasts 46%

Microsites 31%

arc3communications.com @arc3comm



Distribution






Websites and Content Management
Systems




Social Media Channels
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Email Marketing

Home  Email  Social Campaigns

Savelocal Events

Survey

Manage Contacts Reports

Contacts . Details

< Back | Manage Contacts

Manage Bounces Actrdty

Email Address: jonathan.leaman@missionresearchi.com =3

Status: Active

Added By: Site owner

Grow My Contact List

Last Update:

Date Added:

6112/2012 10:30 AM EOT

6/12/2012 10:18 AM EOT

MNotas

Contact Information
Comgany Information
Custom Fields

Email Format

usts |
Email History

Bounce History

List Name

General Interest

New List

Another List

Do Not Mall List

Lanallnt Mlamnd4444499999 93000 A A A4 AR AES

"

611212012

arc3communications.com @arc3comm




Social Advertising

= lovis © Sponsored

Promoted Tweets

Make your Tweets count even more with advanced targeting
and tools.

The next phase of Promoted Pins  POSTIADS It b et the e s fheuTerream

P 155 [ 70 Wiweet s [f] shae 6

levis Sunset on the rals with Statvon To
Station (@SinToStn) on our way to
sMakeourMark in San Francisco

¥ L @




Analytics



Google Analytics

~N C-()()Sk‘ Analytics Home Reporting Customization Admin

Audience Overview

Emall EBExport + Addto Dashboard Shortcut

838 Dashboards
All Visits

A 100.00%
¢ Shorlculs

Overview
, Intelligence Events Vats v V§. Selocta motrc

® Visits
© RealTime

10,000
o, Audi
- udience

48000
't’ Acquisition

Jan 15

B Behavior

70,119 people visited this site
K Conversions

arc3communications.com @arc3comm



ol Dashboards

Data

Tools

Reports

Alerts

Streams

Ben & Jerry's

Overview

Key Insights

Total Mentions

9351«

Mentions Over Time by Day

ben_and_jerrys Last 7 days
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Last 7 days

Unique Authors
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Y O
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| Topics | _Awton | Covenngo | Mentons | 4+ |

ben_and_jerrys

Trending Topics

1 ’.‘.):;"A_"

Top Nows Stories
1. Ben & Jorry's is relcasing a
2. New Ben

Z. The hotlest foods on Instagram

3. Flavors 3. KFC India is offering a chicken

Mentions Over Time by Hour ) T v
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Content Marketing Process



Content Ideation Process
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Content Marketing Team

Regular meetings once monthly, bi-monthly or weekly
— Recent member stories or questions
Data Review
Audience Profiles
Local Government Buying Cycles
Review Content Bucket Categories
Chamber of Commerce Best Practices







Content Management Tips and
Tactics



Content
Buckets

Board of
Commissioners and
County Administration

Public Safety
Transportation

Courts and Judicial
Services

Development Services

Senior Services
Animal Services
Parks and Recreation
Libraries

Economic
Development
Diversity, Equity,
Inclusion



Content Calendar



Cherokee County Georgia Government Master Content Calendar

August, 2013

Major Events This Month: School Starts Back, End of Summer, College Football Starts/Labor Day Weekend, Fall Sports Begin

Monday Tuesday Wednesday Thursday Friday Saturday Sunday
Enter first day of month here — 29-Jul-2013 30-Jul-2013 31-Jul-2013 1-Aug-2013 2-Aug-2013 3-Aug-2013 4-Aug-2013
Last Day to Register for
Content Bucket| Major Events Canoe the Etowah Event on Adult Softball and Good Aquatic Center Goes to
— Aug. 4th Morning Cherok ee Breakfast Weekend Only Schedule
News Releases
E-Newsletter
hairman's Blog Post
Twitter
oogle Plus
YouTube
interest
Tumblr
nstagram
Reddit
Stumbleupon
lobile Mark eting/SMS
Monday Tuesday Wednesday Thursday Friday Saturday Sunday
5-Aug-2013 6-Aug-2013 7-Aug-2013 8-Aug-2013 9-Aug-2013 10-Aug-2013 11-Aug-2013
First Day of School - Traffic Board of Commissioners
Safety Tips - and Mtg and Planning Cherokee County Tax
Content Bucket|Major Events Registration Begins for Fall ~Commission Meeting and Cherokee County Chamber Commissioner Tag Office
— Expedition Camp CPR/AED/First Aid Class Business Expo Event Open from 8am to Noon
News Releases
E-newsletter
hairman's Blog Post
acebook
Twitter
oogle Plus
YouTube
Pinterest
Tumblr
Reddit
Stumbleupon
lobile Mark eting/SMS
Monday Tuesday Wednesday Thursday Friday Saturday Sunday
12-Aug-2012 13-Aug-2012 14-Aug-2012 15-Aug-2012 16-Aug-2012 17-Aug-2012 18-Aug-2012

Content Bucket| Major Events

>

Adult Softball Season Starts

High School Football
Season Starts -
Safety/Traffic Tips

Cherokee County Tax
Commissioner Tag Office
Open from 8am to Noon

News Releases

E-newsletter

oogle Plus

YouTube

interest




Content Tips

Be Interesting!

Build a digital community space and civic layer
Listen and respond to members online

Try to upload an image with your post or tweet
Use hashtags for all channels —including FB
Ask followers to share or re-tweet

Solicit comments and feedback

Post at least once a day

Be conversational — type as you would talk
Heavy and light content




Timing of Posts

Sunday | Monday | Tuesday | Wednesday | Thursday | Friday | Saturday

2am s s
1am
2am
3am
4am
5am
Key | Social Media/Marketing 6am
Code | Channel 7am
8am
Facebook 9am
Twitter 10am
LinkedIn 11am
Google Plus 12pm
Pinterest 1pm
YouTube 2pm
Instagram 3pm
Reddit 4pm
StumbleUpon 5pm
Blog Posts 6pm
E-newsletter 7pm
8pm
9pm
10pm
11pm




Live Video
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Short Video
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Cards —
Traditional
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arc3communications.com @arc3comm




Cards — New

Web Mob

“ Brendan Donohoe “ Brendan Donohoe

-~ T ing ',/.
b 4 & :

L his 1s interesting
& ™e New York Times

Parade of Stars and Fans for Houston's
Funera

The New York Times

Parade of Stars and Fans for o
Houston's Funeral

125 22 A .&Bahm ; A ity






Cards — New

New Release

Since you listened to Foals, you might like
this new release by Miles Kane.

HILES KANE DONT FORGET NHO YOU ARE

Mens clothes and accessories from

findanswerhere.co...
Emerald green

Don't Forget Who Yo‘u Are
Miles Kane

Save as a Playlist

1 Artist

Like The Strokes and Phoenix? Check out
The Temper Trap.

Kurt Vile Babys Arms

Kurt Vile - Never Run Away. Filmed




Google



Page Speed

PAGE SPEED MATTERS

‘ageSpeed Insights

i 2
£ : =
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Mobile Friendly

Be mobile-friendly




Optimize Images



Optimize Images




Inbound Links

Inbound links are (still) huge

1 so DLW

=

/\"




Local SEO

YAaHoOO!




Security




Facebook



Timely and Informative Posts

San Francisco Bay Area mourns the passing of Silicon Valley Tech Picneer
Steve Jobs.

g1 Heather Blanchard and 537 others like this.



Department Pages

Wi “ISIURSE LUUnLy Aminal - A Y —

L C | @ https://www.facebook.com/CherokeeCountyAnimalShelter

n Cherokee County Animal Shelter

Kittens... e i

We’ve got a kazillion 7%
kute kuddly klttens'

/ “@%
=

5 1% ) B Message | eee
ima) sne®

Timeline

About Photos Reviews

PEOPLE > || Photo / Video

& post
Fo e Rk K

thing on tt

9,249
599
g‘ Cherokee County Animal Shelter link
Todd Rehm, Mary Van Brink and 2 others like this ‘j
} E“ 1 Today is Elle the Pit Bull day! Spread the @ LOVE everywhere in her honor.
And if you can today... give a pit bull you know a chance to win your heart
Invite your friends to like this Page I . . . = SRR

Sponsored

.
Y ==

Promote your content like ..
aql.io

From op-eds through blogs, to
reviews — you wrote it, now let
people discover it

2 Chat (28)



Impostor Pages

' Fake Borough of North A1 %

€« C' | [} northarlington.org/t

BfEE

HOME BUSINESS DIRECTORY EMPLOYMENT OPPORTUNITIES PRESS RELEASES DIRECTIONS TONA BORO EMAIL

Click to go back, hold to see history

BOROUGH OF NORTH ARLINGTON

PT BORO DIRECTORY

HOME BOROUGH OFFICIALS NA HISTORY NAFD POLICE [

Tag Archives: Fake Borough of North
Arlington Facebook Page

RESOURCES

How to Handle Fake Profiles on Facebook

L




Facebook Case Study: Brimfield (OH) Police Department

ww.facebook.com/BrimfieldPolice

G (f ﬁ https:

£ ~ & & || Fd Brimfield Police Department

“ Brimfield Police Department Q

CONNECT WITH THE
BRIMFIELD POLICE

¢ | Patrick Home 20+

«

DOWNLOAD OUR MyPD APP

D ﬁ ans201>

FOLLOW BRIMFIELD POLICE

f

Avallable on the

App Store

Brimfield Police Department & Like Message # ¥
1 8. 0.8 .8 ¢ t

Government Organization Download _~

Our guiding principles: Courage; Integrity; Community. The AR e Our MyPD App Y auestions

OR FEEDBACK?

Brimfield Police Department is a CALEA Internationally
Accredited Police Agency

2N

About - Suggest an Edit Photos iPhone & Android Have a Question?

Post [[@) Photo / Video

Your Friends to Like This Page See All

E=aiol ™ X

==

Sponsored Create Ad

$409.00 at Amazon

Epson VS330 XGA 3LCD
Projector, 2700 color
lumens, 2700 white
lumens - $409.00

"o

Try Dropbox for Business

24

1t's the Dropbox you
love - now with admin
controls, live support,
and plenty of space.

Drophox

Band Of Brothers Tour

Join the tour that takes
: you from Normandy to

- Berchtesgaden in 11

' days. Request a
brochure

son likes this.

& Chat (20



Promoted Posts

m King County, WA
KingCounty ONape the future of King County! Tell us what’s important to you at
OneKingCounty.info.

e

. sFuturess
= ““Eng County

Share Your Thoughts Here
www.onekingcounty.info

What's your BIG idea? We're listening and want to hear from you!

Like - Comment - Share * ¢ 136 £J39 [ 16 - October 25 at 10:49am - @




FB Ads Case Study: King County, WA

* SeattleTimes.com Ads

King County, WA

¢ ImpreSSIons: 18 mi | I Ion KingCounty SNape the future of King County! Tell us what’s important to you at
OneKingCounty.info.

* Clicks to website: 2,232

* Total spent: $12,000

* KIROTV.com Ads
* Impressions: 5.3 million
* Clicks to website: 2,740
* Total spent: $12,000

Share Your Thoughts Here
www.onekingcounty.info

® Facebook Ads What's your BIG idea? We're listening and want to hear from you!

° Impressions: 19 m|“|0n Like - Comment - Share * g3136 §J39 [ 16 - October 25 at 10:49am

* Clicks to website: 2,658
* Total spent: $1,500

")



Twitter



Emergency Response

#socialgov



Twitter

@ Alerts
#alert
g

#socialgov



.- -
@:}@ W hitps//twitter.com/GeorgiaEMA/a £ @ Twitter, Inc. [.. OJ| 3 Participating organizations | A... % FEMA (fema) on Twitter S Twitter Alerts x| N v o3
y Have an account? Sign in ~ A

((‘“ Tw i tte r A I e rts from Georgia_EMA

Critical information on your phone in real time

Sign in with your Twitter account What are Twitter Alerts?

Learn more
During a crisis or emergency,
Password Georgia_EMA will send you Twitter

Alerts.

M Remember me - Forgot password?

Alerts from Georgia_EMA will be
updates with time-sensitive, critical
information related to the unfolding
event.

New to Twitter? Sign up

Full name

With Twitter Alerts activated, it's
faster to get essential information

whan vni nood it




C t . t t S .
'm Cory Booker Saves Freezin % Y % Cory Booker on Twitter: "I % ‘ % Toni Yates on Twitter: "M: X ‘ W Cory Booker (@CoryBook X
w| €

(¢ t“, TWItter Inc. [US] https://twitter.com/CoryBooker/status/294565306079248384

, ] Have an account? Sign in «

= = m
’. ' Cory Booker +2 Follow

I'll head up myself & investigate RT
@ToniYates7 Madison Ave bet S 11 & 12
and 856 S 12 - 2 dogs left outside, freezing.
No answer shelter

4 Reply t3 Retweet % Favorite eee More HootSuite

ST s manARANDE

Related headlines
! If Twitter Predicts Elections, Cory Booker Is a Shoe-In
Mashable @mashable
Jordan Hoffman ()jhoffman - 24 Jan 2013

»‘.5‘! § @CoryBooker Do you thmk J J Abrams should direct STAR WARS *and* STAR
S TREK?

r'. Stephanie Green sstuff - 24 Jan 2013
<. mCarvRooker Pl 7 take care of thnse dons ASAP | Inconscienable someone

#socialgov



Twitter

Q&A




Live-

Tweeting

Politics and the
Twitter Revolution

How Tweets Influence the
Relationship between Political
Leaders and the Public

lohn H. Parmelee and

Shannon L. Bichard



Content
Elements
Effects on

Retweets

EFFECTS ON RETWEETS

Government & politics
madumwecmaom lﬂw as¢
by




Instagram



Instameets

| == Atlanta Instagram Comm: X

y

€« B www.meetup.com,/hstagr‘am,.»"AtIa-wta-GA_‘e“

( verywhere

‘]vvstagrmm

« See all 1985 Instagram communities Atlanta, GA Go

e Welcome, Atlanta Instagrammers

i + JOIN AND SUGGEST A NEW MEETUP

Atlamta GA Upcoming Meetups 2 Past Meetups 22

s ik S Celebrate World Wide Instameet 10 with #weloveat|
i = Woodruff Park Sun Oct 05

nstagrammers 185 Atlanta, GA 4:0

B v B

2 Instagrammers going
0 comments

Join #weloveat! this Sunday, October 5
orld W

ide Instameet! We

celebrate th
looking for g

explore with #friendsinhighpl... Learn more

at vistas and awesome skylines as we

Worldwide InstaMeet: Go on an adventure!



IBNEIREES

B
"‘\‘:!! 1‘!

photowalk & instameet

#socialgov

of Old Gty Cemetary 1000 Broodwoy Sacromento, (A
Sunday May Ist | 4:30pm




Instameets

“ C | [} instagram.com/p/pwc)lpBMiv/?modal=true w §d =

(@) weloveati on Instagram o Twitter Alerts x

weloveatl

nths ago
Tomorrow the #weloveatl mobile gallery will be at
Summer ICE from 11am-6pm. Come on out to Ambient
Plus Studio for over 90 antique and craft vendors, food
trucks, DJ Zano, and plenty of good times. Big thanks
to @treylar for this awesome image of
Piedmont Park!

patricklburns, iwally, renee30152

3 acolorbrownshot
awesome wow

gillgamesh
Love that spot

whoisjake

kenhamm
What is summer ice?

texturl
ICE = The Indie Craft Experience

shootingtheshot
Is the mobile gallery there Sunday as well @textur

chrispricebass




Yelp



Yelp Reviews

LOVE US
ON

VeID:

#socialgov



Yelp Reviews

' 3 Santa Clara County Clerk | x

€ c

[ www.yelp.com/biz/santa-clara-county-clerk

Home

-recorders-office-san-jose

Near San Jose, CA - Q

About Me Write a Review

Santa Clara County Clerk
Recorder’s Office

e L] & | e

Public Services & Government

73 reviews

ev
W0o®

W ‘:‘;/
®
’%& N
& o
\' S\
b =
?/ &
™, Map data ©2014 Google
70 W Hedding St 2 Edit
E Wing, F1 1
San Jose, CA 95110
Downtown

Get Directions
¢, (408) 299-5688
[ sccgov.org/portal/site/rec

Renew Expired US Passport

Fast & Secure US Passport Renewals. Renew Passport Online & Save Time!
expresspassport.com/Renewal

Find Friends

Messages Talk Events

See all 9 photos

3 "2 Registration for fictions
% 12 business... by Salvador L

Ads by Google @ Today 8:00 am - 4:30 pm Closed now

5
B Work here? Claim this business

#socialgov



Yelp and Public Health Data

F R Ge dsnfmiamie =Y 3 Ceenno Mok & bater

“— (¢ www.yelp.com

TS -~ .

CIEE T T

Hoee About Me Wete a Reviow Find § ronds

Mouages Talk t vorts
Delessio Market & Bakery 73 Db £ et Q .
- 3 L ]
6 " " NORTH . 1
oooo s Cotom AR A % A
—x PANMANDLE b Sowwe Pt
Ce00%es Dk .
o Mgt <
22 Brodencx 5t i % fas
Dot Foll 52 A Ok 5t < <
San Francisco. CA 117 fel 5 ‘ %
n Franc Ve oLt 1
Neoh . 3 LOowel Mg vep
£95) £52.807 1 i
~ wWw'w
Meoath Score: M J Price Range: 55
Moar s Parking Carnpe Soees s |
Foa S Som-9om VWiheek har Atcesslie oy
Accepls Credt Cardy (a)

O reve o Rwve [
M Send w0 frend A Bockmark £ Send 12 Phone

© Wrte 2 Revew

%fg $15 OFF

a $100 print order.

Onlee only See terms of offer »

R (92

212 reviews 1or Delessio Market & Bakery

Search Revaewy
Review HOMOMS




Nextdoor



Nextdoor

Seth's Blog: Really Bad Po % v § Hootsuite %V § Hootsuite %7 E Nextdoor Now Lets Public x Yn Nextdoor x V| Y assistly-production.s3.am X
C' | [ techcrunch.com/2014/09/30/nextdoor-for-public-agencies;
News~ TCTV~ Events~ CrunchBase Follow Us Search

DisrUPT EUROPE 2 Weeks Left to Save £300 on Disrupt Europe Tickets - Register Now! AOL Privacy Policy and Terms of Service

Nextdoor Now Lets Public Agencies Join Its Social
Network For Neighborhoods

LinkedIn Flexes Ryan Lawler (@ryanlawler
Its Search Engine

SHREEECMR \uscle, Adds... w1 CEEE e [N 20 | |9 Tweet| 119

. San Diego Police Department q Officar Matt W

"4.( EzeRFé?'!iiiSZ,Bh"l @ THE ALL NEW
"A Programming Enter a location o seer Q el 2015 F-150

Home L
Apple’s iPad Q Inbox 7 ¥ v >
\ Update Plans © Map & Metrics
Could Put Gold... Wwie realdénts +

Directory

Mip:| Sell The Future of Tough
[

. Commercial Add staff members
h 1 Drones Are
By 2 Coming, And...
= Help center

"W Glow Gets $17

#socialgov



Case Study: Charlotte, NC Police Department

#socialgov



Social Media Policy



Social Media Policy

-Mayo Clinic-
Don't Lie, Don't Pry
Don't Cheat, Can't Delete
Don't Steal, Don't Reveal

A solid, well communicated social media policy is critical to the
integrity of your digital marketing and your institution

arc3communications.com @arc3comm



http://socialmedia.mayoclinic.org/2012/04/05/a-twelve-word-social-media-policy/
http://www.radian6.com/resources/library/the-building-blocks-of-a-sound-social-media-policy/

Comments Policy

Barry Point ORFire

While we appreciate that sometimes other opinions can be
difficult to hear, we create these pages so that everyone
can have a voice. There are always strong opinions
associated with wildland fires and we believe that people
need and want to talk to each other about what's
happening.

That said, we do have policies regarding abusive or
threatening language, sexist, racist or defamatory

comments and we will uphold those policies.

Like - Comment - Share




arc 3 communications
Thank you!

Patrick Burns, President
Arc 3 Communications
678.907.2478
pburns@arc3communications.com



mailto:pburns@arc3communications.clm

Want More Info?

Subscribe to our newsletter: http://arc3communications.com/

“Like” us on Facebook: www.facebook.com/arc3communications

Follow us on Twitter: @arc3comm

Follow us on LinkedIn: www.linkedin.com/company/arc-3-
communications

Follow us on Instagram:
https://www.instagram.com/arc3communications/

arc 3|communications


http://arc3communications.com/
http://www.facebook.com/arc3communications
http://www.linkedin.com/company/arc-3-communications
https://www.instagram.com/arc3communications/

